
 
 
USA   9/30/00 9/30/99 % Change     
Wireless:         

 Customers 8,743 5,163 69.3%     

 POPs 181,085 135,131 34.0%     

Penetration rate(10) 5.0% 4.8% +20bps     

BellSouth Corporation          
Supplemental Operating Data - International Customers and POPs by Country      
(Proportionate Basis(3) in thousands)         

   Customers As of  POPs As of 
Country Brand  9/30/00 9/30/99 % Change  9/30/00 9/30/99 % Change

Argentina Movicom BellSouth  962 702 37.0%  8,710 8,775 (0.7%)

 Movicom BellSouth (Interior)  43 - N/M  14,560 14,690 (0.9%)

Brazil BCP (São Paulo)  684 510 34.1%  8,049 8,049 -

 BCP (Northeast)  354 146 142.5%  12,451 12,451 -

 TCO (6)  212 - N/M  4,733 - N/M

Chile BellSouth (Santiago)  502 306 64.1%  7,500 7,400 1.4%

 BellSouth (Interior)  100 4 N/M  7,600 7,400 2.7%

Colombia Celumovil BellSouth  490 - N/M  27,451 - N/M

Ecuador BellSouth  186 149 24.8%  11,086 10,996 0.8%

Nicaragua BellSouth  67 28 139.3%  2,581 2,581 -

Panama BellSouth  81 42 92.9%  1,223 1,135 7.8%

Peru BellSouth (Lima)  316 214 47.7%  7,069 5,283 33.8%

 BellSouth (Interior)  41 - N/M  17,334 12,830 35.1%

Uruguay Movicom BellSouth  60 48 25.0%  966 966 -

Venezuela Telcel BellSouth  2,443 1,513 61.5%  18,132 18,132 -

Guatemala BellSouth  - - -  7,140 - N/M
          

Subtotal Latin America   6,541 3,662 78.6%  156,585 110,688 41.5%
          

Denmark Sonofon  357 389 (8.2%)  2,465 2,465 -

Germany e·plus  1,231 661 86.2%  18,568 18,545 0.1%

India SkyCell  8 5 60.0%  1,348 1,348 -

Israel Cellcom  606 446 35.9%  2,119 2,085 1.6%
          

Subtotal Europe and Asia/Pacific  2,202 1,501 46.7%  24,500 24,443 0.2%
          

Total International   8,743 5,163 69.3%  181,085 135,131 34.0%

  

3) Proportionate basis financial and operating data reflect our ownership interest in the total operating results for each of our wireless 
properties, both domestic and international, whether or not consolidated for financial statement presentation purposes. Proportionate 
basis customers and POPs represent end of period customers and estimated market population, respectively, multiplied by our 
ownership interest in a licensee operating in that market. 



(6) TCO represents a new investment acquired in May, 2000. This investment is accounted for under the cost method; therefore, it has no 
impact on operating results. 

 

 


