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Can Comparison Shopping Sites Compete?

May 13, 2004

Online shopping comparison sites and directories are important locales for US
consumers, as Nielsen//NetRatings finds the number of unique visitors to such sites
grew by as much as 91% during the week ending May 2.

Shopping comparison and directory sites are increasingly important as Internet users in the US become more
dependent on search functionality online. Indeed Nielsen//NetRatings determined that during the week ending May 2,
the unique audience visiting AOL Shopping grew by 91% and the number of unique visitors to Froogle grew by 80%
over the previous week. According to the Nielsen findings, AOL’s shopping portal is slightly more popular than MSN’s,
with over 1 million unique visitors during the week ending May 2.

Top Five Online Shopping Directories and Guides,
Week of April 26 and May 2, 2004 (unique audience in
thousands and as a % growth)

April 26, 2004 May 2, 2004 % growth

1. AQL Shopping 718 1374 21%

2 Froogle 340 613 B0%

3. MSN Shopping 668 901 35%

4. MySiman 274 an 4%

5. Quixtar 253 285 2%
mma:nmwmaﬂaﬁngs, May 2004; Carter for Media Research, May
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Does the high traffic on shopping sites mean anything for retailers? Shop.org and BizRate.com surveyed 86 online
retailers at the end of December 2003 to learn which promotions were most successful for them during the 2003 holiday
season. Indeed 17% cited listings on shopping portals, making the vehicle the fifth most popular tool after e-mail, search
engine and affiliate marketing and catalog placements.
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Most Successful Promotion Vehicle for Online Holiday
Shopping according to Online Retailers in the US,
29-30 December 2003 (as a % of respondents)

1. Own e-mail promotion

2. search engine marketing

58%
3. Affiliate marketing

4. Catalog drops
I 7
5. Portal shopping listing

7%

6. POp-up/Pop-under
[
&. Circular sales place

#. Portal promotion/sale
. 5
9. Coupon on Web site
o
§. Comparison shopping site
[
11. Other e-mall promotion
LB
11. Offline-online coordinate
L B
11. Other
B
11. Magazine ad
7
11. In-store signage
7%
16. Other print coupon
I s
17. Full page ad
[ B
18. Coupon in a print circular
| E2
19. Online gift certificates
[ 33
19. Offline gift certificates
=
19. Rebate
=
22. Floating ad
1%

Niote: n=84
Source: Shop.arg/Bizrate, January 2004
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Get the latest data on shopping sites with eMarketer’s eStat Database -- an advanced search on the terms “comparison

shopping” presents you with 33 tables and charts.
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