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Quantifying Net's Influence on Offline Buys 
12 September 2003 

According to the Dieringer Research Group, US consumers spent $137.6 
billion offline after first getting product or service information online.  

 

Dieringer compares this to the $93.1 billion actually spent online in the past year.  

  

Dieringer surveys 2,000 US consumers annually to determine the Internet's influence on offline 
purchases. The survey also determined that 25% of consumers have changed their opinion about one or 
more brands after having seen some form of online marketing. This percentage rises for online adults in 
particular to 45%.  

  

There’s little question remaining whether the Internet is influencing offline purchases, as AOL and 
RoperASW also proved when 55% of US Internet users told the firms they sometimes research a product 
online and then buy it offline.  
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In fact, WashingtonPost.com and Nielsen//NetRatings determined how long affluent Net users are 
spending conducting online research before buying offline, reporting that more time is spent online for 
computer product research, home electronics, travel services and cars.  

  

Does your company or brand really need any more convincing? It’s time to advertise successfully online! 
To learn how, read eMarketer's Online Advertising Essentials report.  
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