
 
More than 77% of Britons on the web earn €30,000 or more per household, whilst in Germany, 59% of responding 
online households earn more than €30,700. 

Nielsen//NetRatings compared income in the households of six of the markets we measure in Europe. Each market 
we survey uses separate income bands, so we took the nearest to €30,000 household income. The markets where 
the most households come above this line are also the largest, or like Sweden have the highest Internet 
penetration. This underlines the fact that the web has had the greatest impact in Europe’s largest and wealthiest 
economies so far. 

Across most European markets, though, the proportion of higher-income surfers has dropped slightly between 
2002 and 2003, implying a broadening of the Internet’s user base. The exceptions are the rapidly growing Spanish 
market, and the UK. 

The research also examined which sites are most likely to attract an audience from higher income bands. Financial 
news and banking sites were especially successful with this audience, particularly the UK and Germany. Online 
directories and information sites were also often popular, as were some Government departments. In Italy and 
Spain, the countries with the lowest proportions of declared high-income surfers, few sites drew more than half 
their audience from this demographic, and the sites that scored highly were often non-specialist ones like portals or 
newspapers. 

“The income profiles of Italy and Spain give us some clues as to why financial and e-commerce sites have proved a 
‘hard sell’ in those markets,” said Tom Ewing, “But the continued growth of the Internet in these smaller European 
markets may well change the make up of the audience. In the meantime this research underlines how European 
markets differ from each other, and how a one-size-fits-all marketing approach to the region may not be the best 
policy.” 

Source: Nielsen//NetRatings, February 2003 at home data. The figure after each country  
is the household income above which the household is qualified.  
*excludes non-respondents to the income question. France and Switzerland excluded.



 

 

 

 



  

  

  

  

  

  

  

  

  

  

  

  

  

 

 

For more information, please contact: Lucy Green at lgreen@intl.netratings.com  



  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  


