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Sony Jumps into Nielsen//NetRatings Global Internet Index of Top 

25 Web Properties in July  
__________________________________________________ 

 
Argentina and South Africa Added to Global Index; Nielsen//NetRatings Now Measuring 28 Markets 
 
STAMFORD, CT – August 22, 2001 – Sony’s web property made the biggest jump in the July 
Nielsen//NetRatings Global Internet Index, rising four spots to gain entry into the top 25 global web 
properties.   
 
Nielsen//NetRatings also added Argentina and South Africa to the Global Index in July, bringing the 
total number of countries measured to 28.  “With Argentina and South Africa, Nielsen//NetRatings 
now covers the three major markets in Latin America and has launched in our first market on the 
African continent.  Our first data from these markets underscores the fact that the Internet is 
breaking all the rules,” said Richard Goosey, chief of measurement s cience and analytics, 
Nielsen//NetRatings.   
 
“The telephone took upwards of 35 years to penetrate a quarter of the US population, while the 
Internet only took seven years.  In some of these newer markets, the telephone is still at 
surprisingly low levels of penetration, but yet the Internet is fast gaining in terms of access.  In 
South Africa, for example, only 33% of the country’s households have a fixed telephone line, but 
nearly 14% of those households already have Internet access.  And over the next 12 months, an 
additional 11% of the South African households with a telephone are expected to gain Internet 
access.”   
 
Goosey also noted that in Argentina, 57% of the households have a fixed telephone line, and 
already 19% of those households have home Internet access, giving Argentina the highest 
penetration of home based Internet access in Latin America.  “People who have a telephone - the 
means for gaining Internet access - are using that telephone line in increasing numbers to get on 
the Web.  Whereas in years past a market would wait until one medium was well established before 
adopting another medium, the Internet is leap-frogging the adoption of the telephone to establish 
itself on the scene.” 
 
The addition of Argentina and South Africa to the Global Index brought the Internet universe being 
measured by Nielsen//NetRatings to more than 426 million individuals.  Argentina entered the Index 
at #16 in terms of its Internet universe (see Table 1) and South Africa entered near the bottom of 
the list, at #27. 
 
Nielsen//NetRatings is the world's fastest growing Internet audience measurement service with the 
largest geographic footprint.  The Nielsen//NetRatings Global Internet Index provides the only 
worldwide measurement of Web audience and usage patterns across 28 countries comprising more 
than 91% of the global Internet audience universe. 
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Nielsen//NetRatings Global Internet Index  
Table 1. Size of Internet Universe by Country, At -Home, July 2001 
 Current 

Internet 
Universe 
Estimate 

Active Internet 
Universe: July 

Number of 
Internet 

Sessions per 
Month 

Time Spent Per 
Month 

Global 426,491,303 236,258,612 18 9:36:12 

US 165,180,807 102,077,288 20 10:19:06 

Japan 46,659,923 20,061,849 19 9:27:04 

Germany 27,914,911 15,144,455 17 7:49:23 

South Korea 26,590,004 16,835,227 26 19:20:17 

UK 23,870,341 13,098,235 13 6:22:21 

Italy 18,697,197 8,321,314 12 5:48:17 

Canada 14,445,047 8,754,653 19 9:08:10 

Brazil 11,937,559 6,038,867 13 8:10:48 

Taiwan 11,602,523 5,021,109 13 8:04:21 

France 11,107,974 5,468,447 15 6:58:58 

Australia 9,674,157 5,640,427 13 7:41:43 

Netherlands 8,671,316 4,526,370 15 6:44:11 

Spain 7,384,966 3,934,630 11 7:00:14 

Sweden 5,543,193 3,048,001 12 5:29:16 

Hong Kong 3,935,769 1,804,016 19 12:12:19 

Argentina 3,882,526 1,872,249 13 7:21:47 

Belgium  3,663,437 1,579,445 12 6:22:27 

Mexico 3,419,075 1,670,201 10 7:37:26 

Switzerland 3,415,278 1,811,677 13 5:31:32 

Austria 2,995,651 1,326,513 13 6:16:39 

Denmark 2,930,032 1,617,277 12 5:13:55 

Norway 2,452,772 1,389,599 11 4:37:47 

Singapore 2,103,331 955,824 15 8:48:06 

Finland 1,977,637 1,096,792 10 4:10:11 

Israel 1,939,084 976,261 14 7:15:36 

New Zealand 1,747,203 1,015,577 15 6:59:51 

South Africa 1,499,186 611,467 10 4:20:43 

Ireland 1,250,404 560,842 9 3:56:15 

Source:  Nielsen//NetRatings 
 
Additional highlights from the July Global Internet Index (see Table 2) include: 
 
• Sony’s July rise was driven by high numbers of traffic from Japan, its home country, where surfers made regular 

use of the so-net portal, and by traffic from the US, where surfers frequented the property’s entertainment, music 
and electronics pages. 

 
• “South Africa is loyal to local Web properties, and its Internet audience did not contribute any measurable 

proportion of the audience for any of the top 25 global properties for July,” Goosey said.  “On the other hand, 
Argentina’s surfing habits were considerably more global in nature, and that market contributed 4% of Terra 
Network’s audience for July.”  

 
Table 2. Top 25 Global Web Properties, At-Home, July 2001 



Rank by 
Unique 

Audience 

Change 
vs. June 

Property Unique 
Audience 

Reach % 
(Active) 

Rank by 
Page 

Views 

Pages Per 
Person 

Time Per 
Person 

1 0 Yahoo! 124,086,757 52.52 1 134 1:08:58 

2 0 MSN 107,245,858 45.39 2 95 0:54:38 

3 0 AOL Time 
Warner 

96,483,444 40.84 5 50 0:40:35 

4 0 Microsoft 72,268,260 30.59 17 11 0:06:18 

5 0 Lycos Network 66,721,680 28.24 7 61 0:22:01 

6 0 Excite@Home 33,586,294 14.22 10 45 0:28:06 

7 2 Google 26,714,030 11.31 12 45 0:15:59 

8 -1 About-Primedia 26,409,014 11.18 28 18 0:09:50 

9 1 Amazon 26,154,371 11.07 22 21 0:12:24 

10 1 eBay 25,230,167 10.68 4 193 1:22:03 

11 1 CNET Networks  24,602,342 10.41 35 17 0:10:21 

12 2 Vivendi Universal 22,821,427 9.66 27 22 0:13:35 

13 -5 InfoSpace 22,733,809 9.62 31 19 0:09:03 

14 -1 Walt Disney 
Internet Group 

22,431,530 9.49 14 43 0:28:51 

15 0 FortuneCity 20,444,601 8.65 68 10 0:03:43 

16 0 AltaVista 18,254,929 7.73 42 19 0:07:57 

17 0 NBC Internet 16,614,254 7.03 60 14 0:08:13 

18 1 Macromedia 16,565,208 7.01 102 8 0:07:43 

19 -1 Real Networks 15,400,848 6.52 124 7 0:05:35 

20 2 Terra Networks 15,350,227 6.50 20 41 0:18:36 

21 0 Tiscali 14,841,948 6.28 45 22 0:08:54 

22 -2 Comet Systems 14,737,012 6.24 46 22 0:06:57 

23 4 Sony 14,718,651 6.23 43 24 0:12:04 

24 -1 eUniverse 
Network 

14,062,666 5.95 33 30 0:19:38 

25 3 T-Online 13,602,029 5.76 23 39 0:15:11 

Source:  Nielsen//NetRatings 
 
The addition of South Africa and Argentina to the Global Index contributed to the 3% rise in the both the active and the 
total global Internet universe in July (see Table 3).  “There are no summer doldrums on the web,” Goosey said.  “The 
only usage statistic that declined in July was the click rate for ad banners, which plummeted more than 20%.  All other 
measurements showed healthy increases, which tells me that Net surfing is up there with beach-combing as a popular 
summer activity.”  
 
Table 3. Average Usage, At -Home, July 2001 

 Current Month Last Month % Change 

Number of Countries in Global Index  28 26 7.69 

Number of Sessions per Month 18 17 2.72 

Number of Unique Sites Visited 16 15 1.89 

Page Views per Month 834 803 3.87 

Page Views per Surfing Session 46 45 1.35 

Time Spent per Month 9:36:12 9:12:50 4.23 

Time Spent During Surfing Session 0:32:05 0:31:20 2.38 

Duration of a Page viewed 0:00:44 0:00:44 0.32 

Average Click Rate for Top Banners 0.29 0.36 -20.06 

Total Internet Audience Sample                            177,513                    171,330 3.61 



Active Internet Universe                     236,258,612             230,910,354 2.32 

Current Internet Universe Estimate                     426,491,303             414,386,232 2.92 

Source:  Nielsen//NetRatings  

About Nielsen//NetRatings 

Through strategic partnerships between NetRatings (NASDAQ: NTRT), Nielsen Media Research and ACNielsen, the 
Nielsen//NetRatings Internet audience measurement service collects real-time data from more than 225,000 individuals with 
access to the Internet in 28 countries around the world.  Nielsen//NetRatings uses unique technology capable of measuring both 
Internet use and advertising to provide the most timely, accurate and comprehensive Internet usage data and advertising 
information in the global marketplace.  For more information, please visit www.nielsen -netratings.com. 
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