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MEDIA METRIX RELEASES U.S. TOP 50 WEB AND DIGITAL MEDIA
PROPERTIES FOR APRIL 2000

U.S. Internet users at work continue to spend more time on average and view more
content online than at home users

Combined, users at home and at work spent over 46 billion minutes online in April

New York, NY May 22, 2000 - Media Metrix (NASDAQ: MMX]I), the leader and
pioneer in Internet and Digital Media measurement worldwide, today released the top
50 Web and Digital Media properties for April 2000. According to Media Metrix,
users at work spend more time online and view more content on average than users at
home (484.3 pages vs. 418.3, respectively). For details see chart below:

Media Metrix, Inc.

U.S. Internet Usage At Home and At Work Separate and Combined

April 2000

Ave. Avg. Avg. unique T(?tal Avg. Avg.

Usage Unique ages/Month Minutes/day 'min/mo

days Pages/day P28 (000,000) y
Work 10.7 45.4 484.3 13,910 49.7 529.6
Home 10.4 40.2 418.5 32,074 42.7 4453
Combined 12.8 44.9 573.1 46,059 48.3 615.8

Media Metrix, Inc.

Top 50 Digital Media/Web Properties At Home & At Work Combined in the United
States

April 2000 Measurement Period (4/1/2000 through 4/30/2000)

Rank Top Web & Digital Media Properties Unique Visitors (000)
All Digital Media 77,883
1 AOL Network* - Proprietary & WWW 58,592
2 'Yahoo Sites* 48,592
3 Microsoft Sites* 47,159
4 Lycos* 32,244
S Excite@Home* 30,117
6 Go Network* 22,347
7 NBC Internet* 16,267
8 About.com Sites* 16,084
9 Amazon* 14,174



10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50

A

AltaVista Network*
Time Warner Online*
Real.com Network*
Ask Jeeves*

Go2Net Network™
eBay*

LookSmart*

eUniverse Network*
ZDNet Sites*

CNET Networks*
JUNO /Juno.com
FortuneCity Network*
Viacom Online*
EarthLink*
SMARTBOTPRO.NET
American Greetings™*
Iwon.com

Infospace Impressions*
The Weather Channel*
CitySearch-TicketMaster Online*
Snowball*

AT&T Web Sites*
Freelotto.com

GoTo*

Travelocity™

The Women.com Networks*
iVillage.com:The Womens Network*
News Corp. Online*
Mypoints.com
Lifeminders.com

1iWin Sites*
MarketWatch.com Sites*
Promotions.com Sites*
Mapquest.com

The Uproar Network*
Shopnow Network*
Mailbits.com
OnHealth*

Homestead Sites*
Luckysurf.com
Sportsline.com Sites*

Chart Definitions:
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*Digital Media: includes users of the World Wide Web, proprietary online services,
and/or other ad-supported digital applications such as e-mail services and CD
ROM.

Top 50 Digital Media & Web Properties: The top 50 Digital Media & Web properties
are based on unduplicated audience reach, also known as unique visitors.

Digital Media & Web Properties include the largest single brands as well as
consolidations of multiple domains that fall under one brand or common
ownership.

Unique Visitors: The actual number of total users who visited the reported Web site or
online property at least once in the given month. All Unique Visitors are unduplicated
(only counted once) and are in thousands.



